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FOR IMMEDIATE RELEASE 
CORPORATE CAST-OFF LAUNCHES SOCIAL MEDIA STUDIO 
St. Catharines, Niagara 
 
Dan Willis know a lot about the internet.  While at University in the 1990’s, email was just emerging 
and his Post Graduate work in Interactive Multimedia, completed in 1998, occurred when the World 
Wide Web was stilled called the information superhighway.  
 
Willis` talents were fully appreciated for 12 years in the corporate sector as the global service 
organization he worked for advanced through newer emerging technologies, such as social media, 
online marketing, webinar production and customer service optimization. 
 
Then the hammer dropped.  
 
``I knew I was on the way out when the General Manager of the time felt it necessary to tell me that 
he has a degree in Chinese Phylosophy``Says Willis. ``Officially, it was called downsizing, but with 
offices all over the world, it felt more like Dansizing. 
 
For more than a year Willis worked hard to find another placement. And as the interviews he did get 
went further and further toward Toronto, He knew that to stay in St. Catharines, he’d have to make 
some changes. 
 
``It came from a simple spark of an idea``, says Willis. ``I knew I was not going to find a great local 
company to pay me $60,000, but I bet I could find ten to pay me $6000 each.`` 
 
That`s when he called up Niagara College`s Business Development Centre at 1 St. Paul Street. 
 
It`s been about six months since Willis made that call and in the interim he not only developed a 50 
Point process designed to establish companies in social media and online marketing, but he is also 
applying the same program to his own small business and blogging about it in the process.  
 
It`s something Willis learned very early – most people who use the web for information do not want 
to pay for it.  
 
 
 
 
 
 
 
Local businesses know that the Internet holds everything they need for online marketing, except the 
time to do it. There are steep learning curves to be faced when acquiring the multiple skill sets 
involved and that can take focus away from a company’s core mission. 
 



Six months ago, local entrepreneur, Dan Willis began developing a 50-point process designed to 
completely entrench companies in social media and online marketing. September 9th, 2013 marks the 
opening of a new company, PUBLCITA Online Marketing, which leverages its product and service 
offerings on Willis’ expertise in the fields of social and email marketing; online lead generation; 
organic search and conversion optimization, content marketing, pay-per-click advertising and 
analytics. 
 
Working from his home studio in downtown St. Catharines, Willis is incubating PUBLICITA in 
Niagara for the first year after which he will focus on a larger market in the Greater Toronto Area. 
 
Willis knows the online world better than most. While at University in the 1990’s, email was just 
emerging and his Post Graduate work in Interactive Multimedia, completed in 1998, occurred when 
the World Wide Web was stilled called the information superhighway. Willis’ talents were further 
developed in the corporate sector as he led his global service organization through newer emerging 
technologies, such as social media, online marketing, webinar production and customer service 
optimization. 
 
Steve Stunt, Willis’ business advisor at the Niagara College Business Development Centre says, 
 

"In today’s competitive business world Social Media plays an important 
role. Dan has worked on a Social Media model and plan that will help 
companies.  Many companies want to be in the social media space but lack 
a plan of action. Dan will help them create the plan, to help them reach 
their goals.” 

  
PUBLICITA’S diverse online portfolio is described as being ideal for a start-up company or new 
program manager; the established company; the hands on manager, and for professionals 
PUBLICITA will even assume online identities (to a point) so they too can focus on core 
competencies while taking advantage of the power of social media marketing. 
 

PUBLICITA IS A PROUD MEMBER OF THE GREATER NIAGARA CHAMBER OF COMMERCE 

Contact: Dan Willis | P U B L I C I T A Online Marketing | Avenue House, St. Catharines, ON | L2R 2N2 | 
| www.publicita.ca | 289.438.7192 | daniel.willis@publicita.ca | 

 



 
Who What When Where and Why 
 
Written in third person 
 
Catchy Header 
 
Customize releases to specific publication 
 
Links (to witty Video Clips) 
 
Leads with thewhat follow with the where and end with the why 
 
Research contacts in each publiciation 
 
Include quote 
 
They have a knack for identifying the news angle 
 
Tap into local media. The newspapers from your alma mater, hometown, and current city love a good 
story about one of their own. 
 
 
 
 


